
Integrated Paradigm of Lean
Supply Chain of SMEs by

Utilizing Customer Relationship
Management Capabilities and
Family Distribution Networks

by Wawan Ichwanudin

Submission date: 11-May-2023 10:51AM (UTC+0700)
Submission ID: 2090081567
File name: 2.3_Artikel_Internasional_Journal_of_Supply_Chain_Management.pdf (503.49K)
Word count: 6476
Character count: 36985



1

1

1

4

10

10

12

12

13

14

18

20

26

27

28

35

40

44

46

52



1

1

1

3

6

6

15

18

19

26

27

29

30

31

32

33

43

53



1

1

1

1

1

1

1

1

1

1

1

1

2

5

5

5

7

7

7



1

1

2

2

2

2

2

2

2

2

2

9

9

38



1

1

1

3

9

13

17

22

24

34

48



8

8

36 37

39

41

49

50



1

3

3

3

3

3

3

3

11

16

21

21

23

25

45



1

1

1

1

3

11

11

13

13

25

47

51



1

1

2

4

11

28

42







36%
SIMILARITY INDEX

33%
INTERNET SOURCES

13%
PUBLICATIONS

15%
STUDENT PAPERS

1 8%

2 3%

3 3%

4 2%

5 2%

6 2%

7 1%

8 1%

Integrated Paradigm of Lean Supply Chain of SMEs by Utilizing
Customer Relationship Management Capabilities and Family
Distribution Networks
ORIGINALITY REPORT

PRIMARY SOURCES

journal.lifescifi.com
Internet Source

www.jormonline.com
Internet Source

feb.ulm.ac.id
Internet Source

Submitted to Universitas Diponegoro
Student Paper

www.omicsonline.org
Internet Source

Submitted to Management Development
Institute
Student Paper

www.thefreelibrary.com
Internet Source

koreascience.or.kr
Internet Source



9 1%

10 1%

11 1%

12 1%

13 1%

14 1%

15 <1%

16 <1%

17 <1%

journal.uin-alauddin.ac.id
Internet Source

repository.uhamka.ac.id
Internet Source

www.srac.ro
Internet Source

Submitted to Arab Open University
Student Paper

etd.uum.edu.my
Internet Source

www.semanticscholar.org
Internet Source

Submitted to University of Wolverhampton
Student Paper

Ni Made Dwi Puspitawati, I Wayan Gede
Supartha, I Gusti Ayu Manuati Dewi, I Gede
Riana. "Choosing for leaving a job: what is the
most important consideration of married
woman?", Problems and Perspectives in
Management, 2020
Publication

Submitted to School of Business and
Management ITB
Student Paper



18 <1%

19 <1%

20 <1%

21 <1%

22 <1%

23 <1%

24 <1%

25 <1%

26 <1%

27

Hendar Hendar, Moch. Zulfa, Alifah Ratnawati,
Mulyana Mulyana. "Religio-centric product
strategy on marketing performance", Journal
of Research in Marketing and
Entrepreneurship, 2020
Publication

Submitted to Segi University College
Student Paper

Submitted to University of Maryland,
University College
Student Paper

dspace.uii.ac.id
Internet Source

Submitted to Davenport University
Student Paper

Submitted to Krida Wacana Christian
University
Student Paper

Submitted to Seoul National University
Student Paper

espace.curtin.edu.au
Internet Source

www.emeraldinsight.com
Internet Source

www.isl21.org
Internet Source



<1%

28 <1%

29 <1%

30 <1%

31 <1%

32 <1%

33 <1%

34 <1%

35 <1%

36 <1%

"Encyclopedia of Social Network Analysis and
Mining", Springer Science and Business Media
LLC, 2018
Publication

Submitted to University of Northampton
Student Paper

Submitted to University of Wollongong
Student Paper

journal.publindoakademika.com
Internet Source

Submitted to Griffth University
Student Paper

www.slideshare.net
Internet Source

Wei, Jie, Jing Zhao, and Yongjian Li. "Pricing
decisions for complementary products with
firmsâ€™ different market powers", European
Journal of Operational Research, 2013.
Publication

pdfs.semanticscholar.org
Internet Source

www.ijvsbt.org
Internet Source



37 <1%

38 <1%

39 <1%

40 <1%

41 <1%

42 <1%

43 <1%

44 <1%

45 <1%

46

docplayer.net
Internet Source

hdl.handle.net
Internet Source

www.proudpen.com
Internet Source

Submitted to Glasgow Caledonian University
Student Paper

repository.nida.ac.th
Internet Source

www.researchgate.net
Internet Source

www.reser2014.fi
Internet Source

Yus Rama Denny, Teguh Firmansyah, Isnaeni,
Sovian Aritonang, AM Kartina. "Evaluation of
band gap energy and surface roughness for
tin indium zinc oxide thin films by atomic
force microscopy and electron spectroscopy",
IOP Conference Series: Materials Science and
Engineering, 2018
Publication

repository.trisakti.ac.id
Internet Source

www.emerald.com



<1%

47 <1%

48 <1%

49 <1%

50 <1%

51 <1%

52 <1%

Internet Source

Francois Pilon, Elias Hadjielias. "Strategic
account management as a value co-creation
selling model in the pharmaceutical industry",
Journal of Business & Industrial Marketing,
2017
Publication

Jay J. Ebben, Alec C. Johnson. "Efficiency,
flexibility, or both? Evidence linking strategy
to performance in small firms", Strategic
Management Journal, 2005
Publication

Toni Hilton, Tim Hughes. "Co-production and
self-service: The application of Service-
Dominant Logic", Journal of Marketing
Management, 2013
Publication

Vickie Tyler Carnegie. "Chapter 3357 Social
Impact Bond", Springer Science and Business
Media LLC, 2022
Publication

public.scnchub.com
Internet Source

"Managing Humanitarian Logistics", Springer
Science and Business Media LLC, 2016
Publication



53 <1%

Exclude quotes On

Exclude bibliography On

Exclude matches Off

Yonggui Wang, Hui Feng. "Customer
relationship management capabilities",
Management Decision, 2012
Publication


